exhibitions and, whilst this report indicates
that the mature markets in Europe

and the US will retain a strong share,
emerging markets are now catching up.

If the figures reported are correct and
this is a $29 billion global industry, now is
surely the time for those of us involved in
the UK to take a long hard look at why
organisers and exhibitors are repeatedly

choosing to look overseas.

Fair pricing

‘We hear repeatedly that exhibiting in
the UK is expensive; that everything
needed on a stand is an extra cost. An
invoice for space, electrics, broadband,

a socket, catering, cleaning and the list

be managed from overseas?

Looking to the future

One thing we must all recognise is that

we do not operate on an internationally
level playing field, but our clients do! Most
overseas exhibitions operate on totally
different business models. Exhibitions are
seen as a net contributor to the economic
well being of the local region.

In the UK we are sometimes seen as a
market that is disjointed and expensive in
comparison. It will become increasingly
less inviting for any organiser who may
be considering the comparative risks of
launching a new show. No one wants to
see the UK market descend into price

immediately to hand. But I do have the
confidence that the collective intelligence
and entrepreneurship within the exhibition
industry can come together, take a long
hard look at the current position and
create a solution to help organisers to
realise that the UK is blessed with some of
the most creative exhibition talent in the
world and it should be the natural place to

launch new shows.
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